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DESCRIPTION
Basic science, sometimes known as "pure" or "basic" science, aids 
in the understanding of biological systems and processes. Better 
methods to forecast, prevent, diagnose, and cure disease are 
made possible by this information. Researchers attempt to 
provide fundamental explanations for how life functions through 
basic science. Understanding the function of recently found 
molecules and cells, odd events, or poorly understood processes 
is the aim of basic research.

Basic research in innovation

Innovation To deepen or question the present understanding of 
humanitarian innovation and keep up with new trends and 
practices in the area, research is curiosity-driven and open-ended 
in character. Thematic investigations are used as a tool in this 
context. The kind of innovation we want for long-term growth 
can be fostered by policies that support basic research, facilitate 
cross-border scientific collaboration, and facilitate simple 
technology transfer. While applied research is crucial for 
commercializing breakthroughs, basic research widens the body 
of information required for ground-breaking scientific 
advancement. Creating new ideas and tools that increase output 
and value while utilizing the same input and boosting 
productivity are the main objectives of innovation. The 
aforementioned Stanford study claims that up to 85% of all 
economic development has been attributed to innovation.

Types

These are the four distinct forms of innovation that stand out 
and appear to be in wide agreement among businesses looking 
for a game-changing notion, idea, or product.

Incremental innovation: The idea of incremental innovation is 
to expand or enhance a business by making a number of little

adjustments to current goods, services, procedures, and 
equipment. For a firm to succeed, incremental innovation is 
crucial because it enables it to adapt to changing market 
conditions, employee and consumer input, and other factors. On 
the other hand, incremental innovation does not value change 
for the sake of change.

Adjacent innovation: A new product line, a new product 
category, or a new version of a product can result from an 
adjacent innovation centered on the conventional definition of 
selling new items to existing customers or old products to new 
customers. Adjacency refers to the addition of adjacent 
innovation opportunities in addition to innovations in the core 
and new products and services, boosting an innovation portfolio 
rather than designing any particular innovation portfolio.

Along with new products for existing customers and existing 
products for new customers, adjacent innovations should also 
comprise goods and services that are either upstream or 
downstream of the present product's or service's location in a 
value chain. Even very successful organizations frequently 
overlook or ignore adjacent advances in a value chain. 
Innovations in the downstream would target goods and services 
that customers would use more frequently.

Radical innovation: Radical innovation is the subject of all the 
media attention. These developments, like IBM's transition from 
computers to commercial services, substantially alter the industry. 
These discoveries are high-risk and take a long time, a lot of 
money, and a lot of patience to develop. Innovation of this kind 
is frequently referred to as "breakthrough" innovation. 
Fundamentally, radical innovation refers to a disruptive 
corporate strategy that aims to entirely displace and replace an 
existing industry or launch a brand-new one. It creates something 
entirely new out of an existing system, design, or creation. The 
system's components, processes, or both may alter as a result.
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