
Journal of
Hotel and Business Management

Editorial

World Entrepreneur Summits 2020

World Entrepreneur Summits 2020
ISSN: 2169-0286

Meetings International is Organizing International World 
Entrepreneur Summits organized in London, UK  during Oc-
tober19-20, 2020. World Entrepreneur Summits Conference 
2020 has extensive sessions in which the main Keynote pre-
sentation, YRF (student presentation),  Oral, Posters, E-post-
er presentations. To share their valuable presentation on the 
most recent and advanced techniques, development and latest 
updates, a world-renowned speaker and prominent representa-
tive representatives from all over the world participate in the 
conference. On that note, Stem cell Conference 2020 invites 
all interested participants to this prestigious event.

The Theme of the Webinar is Freedom to Innovative and Tech-
nological Capabilities
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Entrepreneur 2020 notifies about an entrepreneur, who is a 
person who leads the organization in the market no matter 
how many competitors will come later but their position will 
remain untouched. Starting a business generally requires busi-
ness concepts, ideas, service new technology, People for sup-
port, a process by which service or product will be delivered, 
money to run all activities. He is also called as Business man, 
who starts or develops new enterprises by taking all other nec-
essary resources together for the production He tries to trans-
form an idea into reality by using available resources. The role 
of the entrepreneur is very vital with full power and authority 
in the business. Whereas, Management is focusing on business 
objectives and see that the work has been done as per plan. 
Management is an individual person or group of people that 
accept responsibilities to run the organization. It is responsible 
to focus on business objectives and see that the work has been 
done as per plan.

Entrepreneur 2020 illustrates about the Brand management, 
which is a function of marketing that use techniques to increase 
the perceived value of a product line. It is the development of 
brand perception in the market. Effective brand management 
enables the price of products to go up and builds loyal custom-
ers through positive brand associations and images or a strong 
awareness of the brand. Constructing a positive relationship 
with the target market is vital for brand management. It also 
encompasses all aspects of the customer’s brand association 
and relationship with the purchasing process, which includes 
tangible elements of a brand. Developing a strategic plan to 
maintain brand equity or gain brand value requires a compre-
hensive understanding of the brand, its target market, and the 
company’s overall vision.

Entrepreneur 2020 explains that Open Innovation is defined 
as the use of purposive inflows and outflows of knowledge to 
accelerate internal innovation, and expand the markets for ex-
ternal use of innovation.  Once the innovation is opened, the 
organization’s boundaries become permeable and that allows 
combining the company resources with the external co-oper-
ators. Open innovation is basically an alternative to this con-
ventional method of doing innovation where information has 
to stay within present confines. It is based on the belief that 
knowledgeable and creative individuals outside the company 
can also contribute to achieving strategic goals and that sharing 
intellectual property both ways is useful for different parties in 
different ways.

Benefits for webinar attendees

•	 All the webinar attendees will receive certificate.

•	 Articles received from webinar will be published in our 
conference proceedings.

•	 Webinar will both be a time and money saviour for your 
attendees as they do not need to travel anywhere.

•	 Everyone gets an opportunity to witness and interact with 
individuals from their relevant field of interest.

•	 Online presentation to real time conversation

•	 Constant Source of Fresh Ideas & Insights From Peers 

•	 Affordability 

•	 Creation of one Web Page for Each Participants 

Market Analysis

A market analysis is a quantitative and the qualitative assign-
ment of a market which checks both value and volume size of 
the market, different customer segments buying competition 
and the economic environment.

According to the April World Economic Outlook report, US 
increased benefits on Chinese reports by rising tariffs on a sub-
set of US imports. Global growth in 2019 gradually decreased 
to 2.6% by reflecting the trade and investments at the begin-
ning of the year. This growth may be increased to 2.8% by 2021 
by its financial conditions and recovery in emerging market 
and developing economies.

The risks to the forecast are to the downside as they include 
further trade and technology tensions that results in slow in-
vestment and increase in the risk of financial vulnerabilities 
continue to gain after years of low interests.

Volume 9 • Issue 2



 World Entrepreneur Summits 2020
ISSN: 2169-0286

Asian Market Analysis:

Asia and the global markets entered 2019 in a good mood of 
finding positive look in everything. But it may evaporate as the 
USD starts to show the strain signs as the global showdown 
in the late 2019 and early 2020by not forgetting the peculiar 
factors like electrons and oils.

About Organizers: Meetings International is one of the leading 
Open Access publishers and organizers of international scien-
tific conferences and events every year across USA, Europe Asia 
Meetings International has so far organized 3000+Global Con-

ference series LLC Ltd Events with over 600+ Conferences, 
1200+ Symposiums and 1200+ Workshops on Medical, Phar-
ma, Engineering, Science, Technology and Business with 700+ 
peer-reviewed open access journals in basic science, health, and 
technology. Meetings International is also in association with 
more than 1000 International scientific and technological soci-
eties and associations and a team of 30,000 eminent scholars, 
reputed scientists as editorial board members.
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