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Introduction
Tourism is one of the fastest growing industries in the world 

market today. According to IBIS World, worldwide revenue from 
tourism is well over US$ 1 trillion, and strong growth is expected to 
continue over the next couple of years [1]. One facet of growth in this 
sector is indigenous cultural experiences. The continued growth in 
this tourism sub-sector has been attributed to a shift in tourist desires 
away from trips involving participation with modernized, centered 
cultures to experiences with groups who have historically been along 
the margins [2]. Consequently, an increasing number of indigenous 
communities all over the world are becoming important members of 
the tourist industry [3].

A plausible assumption in much of the contemporary literature, 
concerning the impacts of modern tourism on host societies, is that 
tourism leads to commoditization of the life of a community and 
destroys authenticity of local cultural products and human relations [4]. 
As cultural products lose their meaning for the locals, and as the need 
to present the tourist with ever more spectacular, exotic and titillating 
attractions grows [5], contrived cultural products are increasingly 
“staged” for tourists and decorated so as to look authentic. Clearly, the 
development of culturally appropriate indigenous tourism experiences 
can be tremendously difficult. Authentic portrayal of indigenous 
cultures is inherently difficult to balance with modernization and 
lifestyle changes within the community [6]. The tourism industry is 
often accused of objectifying people and cultures in order to represent 
the world in the most marketable way [7]. Incidentally, since any 
presentation of culture outside its traditional context can betray 
cultural heritage, those opposed to indigenous tourism also accuse its 
practitioners of the unlawful sale of cultural traditions and practices 
[8]. On the other hand, there are those who argue that its economic 
gains can lead to increased cultural preservation. That is, if culture 
is presented appropriately, education can reduce stereotypes and 
prejudices [9,10].

In Australia, Aboriginal tourism has only recently emerged as an 
industry. This is partly in response to an increasing interest in Aboriginal 

culture, by both domestic and overseas visitors. A previous visitor 
survey found that close to 20% of overseas tourists cited indigenous 
experiences as the main reason they visited Australia and another 
25% said this experience influenced their decision to visit. Within 
the Aboriginal community, tourism is seen as a practical, important 
way to provide an economic base to ensure that communities prosper 
and that Aboriginal heritage is supported [11]. Towards this end, the 
government has been encouraging the development of indigenous 
cultural tourism in regional and remote areas of Australia, so that 
indigenous communities may capitalise on their local natural and 
cultural assets [12]. Furthermore, indigenous tourism is seen as a way 
of reducing welfare dependency and strengthening cultural identity 
among Aboriginal people, as well as being a means of positioning 
Australia as a culturally distinctive destination [3,13]. That said, while 
there exists a significant body of literature on authenticity within 
indigenous tourism in general, there is a lack of research focusing on the 
Aboriginal communities in Far North Queensland, and in particular, 
an analysis of the authenticity-inauthenticity divide in modern 
Aboriginal cultural portrayal [14-18]. This study sought to examine the 
perceptions of authenticity in cultural portrayals of Aboriginal tourism 
in Far North Queensland.

The Far North Queensland region is home to numerous Aboriginal 
communities. This makes it ideal for the development of indigenous 
tourism, which both the government and other stakeholders are 
encouraging [12]. The region is very popular with tourists. Indeed, 
about 20% of the region’s population is employed in the tourism sector. 
Furthermore, although available statistics show that many international 
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visitors to the region participate in some sort of indigenous experience, 
the indigenous tourism strategy report for Queensland has identified 
low indigenous involvement in the tourist industry as a significant 
concern.

In this paper the terms ‘Aboriginal tourism’ and ‘indigenous 
tourism’ are used interchangeably. Ideally, Indigenous tourism is a 
niche market or special interest sector, which includes a wide range of 
experiences, built around tourists visitations. In regard to the use of the 
term authenticity, we are aware of the multiplicity of meaning under 
negotiation at any given discussion about authenticity. According to 
Theodossopoulos [16], this multiplicity of meanings provides an escape 
from a strict and limiting definition of the authentic, an opportunity 
to apply their own specific meaning. This authenticity polysemy can 
be advantageous in inviting the understanding of authentic within the 
cultural contexts of its production [1]. Hence, we will avoid the usual 
theorizing of the concept of authenticity; instead we will use field-based 
empirical information to establish what both the operators and visitors 
to Far North Queensland perceive as ‘traditional’, and hence authentic.

Methods
A cross sectional survey involving indigenous tourism operators 

and visitors in Far North Queensland was conducted, in order to gain 
a perspective on indigenous cultural tourism within the region. The 
survey was conducted through face-to-face interviews using semi-
structured questionnaires. We focused on 3 locations, which receive 
the greatest number of tourist visiting Far North Queensland, namely 
the city of Cairns and the surrounding towns of Kuranda [19]. Surveys 
were administered to both visitors and Aboriginal tourism operators in 
the selected towns. Visitors were selected using convenience sampling 
while indigenous tourism operators were selected using a combination 
of purposeful and convenience sampling [20]. Indigenous tourism 
business interviewees were selected based on their knowledge of the 
organization they were working for (length of employment). A semi-
structured survey questionnaire was used to gather information from 
visitors while interviews with Aboriginal tourism operators tended to be 
more unstructured. The free flowing conversations with the operators 
were useful in helping to draw deeper meanings of indigenous cultural 
values and their attendant presentations. A total of 269 visitor and 22 
Aboriginal tour operator interviews were conducted. Notwithstanding 
the small number of Aboriginal tour operators interviewed, their 
stories were deep, and comprehensive enough to warrant comparison 
with the interview responses obtained from tourists.

All responses were entered into an Excel spreadsheet for ease of 
analysis. Responses about authenticity and souvenir selection were 
coded on a numerical scale and the results were presented using 
appropriate graphs. JMP (vers. 10) was utilized to perform Chi-squared 
tests on these results [21].

For the purposes of data collection, we subscribed to Taylor’s 
assertion; that, with reference to authenticity, tourism sites, objects, 
images, and even people are not simply viewed as contemporaneous 
productions, or as context dependent and complex things in the present, 
but are instead, positioned as signifiers of past events, epochs, or ways 
of life. This equates authenticity with the `traditional or original’. This 
way, we were able to categorize responses on the visitors’ perceptions 
of authenticity, in Aboriginal cultural portrayal, into authentic, staged 
and mixed. However, the subsequent discussion of the results does not 
necessarily replicate this categorisation.

Results and Discussion
Visitors perceptions on authenticity

Our analysis was based on the tourists ‘perceived’ authenticity of 
the cultural portrayal of products. Hence, we quantified authenticity 
in terms of the visitors’ own values. For example, if upon a visit to 
an indigenous tourist site a visitor expressed a feeling that he/she 
had connected well with the indigenous people, and gained a better 
understanding of their history and culture, then we concluded that they 
had encountered authenticity. This characterization of authenticity 
is consistent with Smith’s assertion, that authenticity can be seen as 
a desired experience or benefit associated with visits to certain types 
of tourists destinations. Besides, previous research has shown that 
genuineness or authenticity of a tourism setting is not a tangible asset 
but a value judgement placed on the setting by the observer [22,23].

The results show that about 75% of the respondents who had 
previously experienced indigenous tourism considered it an authentic 
demonstration of Aboriginal culture (Figure 1) (p<0.01). 60% of those 
who claimed to have had an authentic experience associated the visit 
with the opportunity to interact with local Aboriginal tour guides, 
who used local dialect to communicate certain things. The tendency 
for tourists to develop notions of what they expect to experience, and 
to often value something that conforms to these expectations over a 
truly authentic display of culture, has also been reported by Culler [24]. 
Cultural productions, involve some degree of make-believe, whereby 
tourists become willing participants in what MacCannell [25] calls 
“staged authenticity,” or the presentation of something inauthentic 
as the real deal. Tourists are more likely to resort to make-believe to 
overlook any shortcomings in order to have an authentic experience 
[18], which could explain why there were an overwhelming number of 
authentic responses in this study.

A quarter of respondents said the presentations were not authentic. 
Half of this group felt that the experience had been totally staged, while 
the other half had mixed thoughts about its degree of authenticity. The 
primary sentiment among those who expressed mixed feelings was that 
they had witnessed a staged performance based on the actual culture. 
One participant in this category responded that “the only way to have 
an authentic indigenous experience would be to meet an Aborigine in 
the bush who was not involved in tourism”. Several other respondents 
expressed the view that “any show put on for tourists cannot possibly 
be authentic”. One particular respondent likened his experience to 
a “theater show” while another said it was “too modernized”. The 
question is whether, from the point of view of these respondents, this 
characterization of indigenous cultural productions truly captures the 
authenticity or inauthenticity in cultural portrayal. We contend that 
this could be true in so far as authenticity is equated to the “traditional”, 
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Figure 1: Tourist perceptions of authenticity after participating in an indigenous tourist experience.
Figure 1: Tourist perceptions of authenticity after participating in an indigenous 
tourist experience.
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rather than understanding it from within the cultural contexts of its 
production [26]. Even, though tourists tend to have their presupposed 
original culture, Cohen postulates that they are able to accept a product 
of tourism as authentic, if in their opinion, it comes close enough to 
the actual experience [18]. On a broader perspective, while visitors’ 
perception on the authenticity of Aboriginal cultural portrayal is 
important in the determining the future development of indigenous 
tourism, there has to be an appreciation of the unsuitability for public 
scrutiny of some Aboriginal cultural materials. According to articles 
11, 14, 15 and 31 of the United Nations Declaration on the Rights of 
Indigenous People, Indigenous people have a right to keep secret their 
sacred and ritual knowledge in accordance with their customary laws. 
Their right to decide on how their cultural heritage is portrayed must 
be respected at all times [27]. Hence, balancing visitor expectations of 
authentic cultural portrayal, and the need for the Aboriginal people 
to keep their sacred information secret, will almost always result in 
contested ethos of cultural authenticity. These contested views were 
evident from the responses we obtained from indigenous tourism 
operators, as discussed in the section below.

Indigenous tourism operator’s perspectives on authenticity

The indigenous tourism operators expressed similar views on 
dealing with visitors; that is they strive to maintain the originality of 
their cultural performances. Although, they are aware of the visitors’ 
expectations to experience the realities of their culture, they are at the 
same time weary of possible exploitation and objectification of their 
presenters for financial gain. For this reason, operators have built their 
tourism business models around less controversial cultural activities, 
such as bush walks and historical presentations. The following 
statement from one of the managers of the station confirms the 
community’s attitude towards indigenous tourism.

“Although we are an incorporated business entity, our first priority 
is to advance our cultural identify rather than work to improve the 
business bottom line through commodification and/or modernization 
of our culture”.

In other words this group of indigenous tourism operators is 
keen to avoid what Kessing described as the “new-colonial theater 
of alienation, whereby people are forced to represent themselves in 
the guise of their culturally pristine ancestors, to be consumed”. This 
however, leads to the question of who should hold the power to decide 
what is traditional, and therefore authentic cultural performance. 
Taylor [26] argues that, if the concept of authenticity is to have any 
legitimate place in the discussion of culture, its definition must rest 
with the people who make up that culture. The implication of this 
statement is that visitors lack the factual basis upon which they can 
make judgments on authenticity. Although in actual fact, this does not 
stop them from forming their own ideas of authenticity and using these 
to form authenticity judgments.

At least five tourism operators from different indigenous 
corporations alluded to the visitors’ suspicious inquisitiveness of their 
cultural performances and presentations. One operator commented 
that “you sometimes feel as if they are questioning our genuineness”. 
This inquisitiveness by tourists is perhaps an intuitive way of gauging 
both the traditionality and aboriginality of the performances, against 
their perceived ideas of authenticity. In the case of Australia, and for that 
matter in Far North Queensland, the visitors’ ideas of the authentic past 
could be residing within the impressions of the pre-British Aboriginal 
Australia, the ‘primitive other’. A similar mindset was reported by 
Mkono [28] in her study of tourists’ construction of Zimbwabeanness 

and Africanness in relation to two Victoria Falls restaurants. The study 
demonstrated that, whereas tourists were concerned about authenticity 
of cultural presentations in restaurant experiences, their construction 
of what constitutes real African culture were extremely fluid and 
differed significantly with that of the local people. Our results show 
shifting positions between visitors and operators, within the authentic-
inauthentic spectrum. To a certain extent, this seemed to be dictated 
by the motivations of the performances/presentations and the visitors’ 
expectations.

The shifting positions in perception, within the authentic-
inauthentic spectrum, between visitors and indigenous tourism 
operators, calls for the exploration of how contemporary socio-
economic processes of commodification, corporatization and 
globalisation have affected cultural portrayal, and hence authenticity. 
Indeed, in some cases, indigenous tourism presentations and 
performances have been blamed for upsetting the natural equilibrium 
of destination cultures, exaggerating certain elements of ordinary life 
and silencing others [29,30]. Consequently, the authenticity of cultural 
tourism comes into question as touristic activities become associated 
with economic and social power, with tourists and local people’s 
cultural identity, expectations and experiences becoming intertwined 
in complex relationships that blur boundaries and autonomy [31]. 
Helu-Thaman’s [32] assertion, that where tourism is concerned, 
commercial profitability would probably take precedence over cultural 
considerations, is quite persuasive. We found evidence of this in this 
study, where one of the businesses we visited was working to modernize 
its display of culture and explained the difficulty in maintaining cultural 
authenticity while simultaneously working to increase visitor numbers. 
A common theme throughout all of the interviews with the tourism 
operators was the necessity to tailor the experience to the audience. [26].

Cultural portrayal and visitor participation in cultural 
activities

Despite the threat posed by capitalism and globalization to cultural 
authenticity, there are still certain aspects of indigenous culture which 
are never shared. The prolonged survival of the community and the 
preservation of their culture depend on their ability to keep some 
elements of their culture private [10]. The Aboriginal people are sharing 
over 500,000-year old secrets; information which is easily marketable 
and which people can use for personal commercial gains. Indigenous 
people have a right to protect traditional knowledge and sacred cultural 
material [27]. In this study, the indigenous operators stressed the 
importance of protecting sites that would be inappropriate to share 
with outsiders or a specific gender. Some of the operators explained 
that they do not share cultural information pertaining to the use of 
medicinal plants in their territories as doing so would compromise 
their cultural intellectual property rights.

All the cultural performer/presenters were indigenous. However, 
some of them had been brought up outside the indigenous cultural set 
up. This means that they had little cultural exposure when they were 
growing up; reasons of which are outside the scope of this paper. One 
performer explained that he had just returned to the country (country 
is used by Aboriginal and Torres Strait Islander people to describe 
family origins and associations with particular parts of Australia) and 
was trying to get involved and to learn as much about his people’s 
culture as possible. Another respondent said that she uses dancing and 
music as a way of learning and sharing her people’s culture. Clearly, 
these performers had minimal understanding of their own culture, 
but were very eager to learn and reconnect with it. Opinion is divided 
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as to whether such presenters can portray real authentic culture. For 
example, Nauta argues that the dilemma of artificiality and authenticity 
can be solved by pretending one believes in the performance one 
gives. In other words, even those events that are the most natural are 
deeply performative events in which authenticity is constructed and 
constituted [33,34].

Approximately 98% of visitors tried their hands in performing one 
cultural activity or another. We sought to establish whether this was 
merely a courteous response to the invitation by indigenous presenters/
performers to do so, or they were deliberate efforts geared towards 
enriching their experiences. 90% of those who performed a cultural 
activity of one form or another (e.g. throwing spears and boomerangs, 
playing the Didgeridoo, joining in dancing, colour painting and so 
on), said that they had planned to do so during their visit. All the 
respondents said that performing cultural activities improved their 
appreciation of the culture.

Souvenirs and other cultural goods can be used to showcase and 
express culture and are useful in authenticating the perception on 
traditionality. Among study participants who had not yet taken part in 
an indigenous tourist experience, a clear pattern in preference existed. 
Local food and drink, artifacts, and artwork were selected almost three 
times more frequently than the other options (Figure 2) (p<0.0001). 
CDs and DVDs were barely selected at all. One respondent stated that 
they would only purchase artifacts and artwork if the pieces came with 
documentation certifying the item was created by an Aboriginal artist. 
It could therefore be said that, the tourists were looking for provenance 
from the artefacts, to judge their authenticity. Photos, books, CDs 
and DVDs have no real cultural heritage or significance so their 
“authenticity” is not obvious.

Indigenous art should be considered based on its quality, the degree 
to which it follows tradition, the ethnicity of the artist, and the reason 
for the piece’s creation [35]. Ideally, the indigenous tourist experience 
allows the visitor to interface directly with the artist or community 
that produced the piece and thus obtains answers to these questions, 
thereby increasing the tourist’s confidence in the item’s authenticity.

Two of the business operations allowed their guides to exercise 
personal discretion about how much of their culture they are willing 
to share. The rest of the groups required the guides to obtain approval 
for all cultural presentations from the elders. For some businesses, 
the presentations are scripted in order to ensure their consistency, 
accuracy, and sensitivity. These scripts must be approved by a group 
of elders. Through this process, they can neatly package their culture 
into an easily digestible format that does not offend tribal members nor 
overwhelm their visitors [36]. Tribal acceptance has been cited as one 
of the critical factors for sustainable and successful cultural tourism 
[10]. This approval process gives the community a voice in the tourist 

venture so they can ensure their culture is being presented sensitively.

The impact of tourism on indigenous culture

Tourism poses a significant threat to a society’s culture as a 
result of its ability to modify traditions. This phenomenon has been 
extensively documented in previous literature [14,15]. It poses the 
same ability to recreate history and customs as early forms of imperial 
exploitation and, therefore, presents a brand new host of challenges to 
communities in terms of maintaining power and identity [37]. All the 
indigenous tourism operators interviewed for this study claimed not 
to have experienced any negative repercussions from tourism and to 
have actually benefited from the influx of visitors. In fact, responses 
on the whole were largely positive about tourism’s impact on their 
culture. Several groups stressed that entering the tourism market has 
forced them to relearn their stories. The need to pass down stories from 
one generation to the next has also been revived since their children 
must learn their ancestral history if they too are to be successful in the 
tourism trade. One survey participant, who had not been exposed to the 
aboriginal culture as he grew up remarked that It was only through her 
job at indigenous tourism business that she was able to learn the stories 
and traditions of her heritage. Today, her goal is to become a tour guide 
since this will provide her with the opportunity to continue learning 
about her heritage. Literature often cites rituals as bearing the brunt of 
tourisms negative impacts. When adapted for touristic displays, rituals 
frequently are shortened, embellished, or, in some instances, completely 
invented in order to meet public demand [38]. When this happens, the 
rituals can become divorced from their original cultural significance 
[14]. Cultures can also become crushed by the sheer number of tourists 
that flock to popular destinations [39]. However, if done properly, the 
development of performances for tourism can give traditional rituals 
new meaning, transforming them into celebrations of culture and self-
representation for an external audience [18]. If done properly, these 
celebrations of culture can have extremely positive impacts.

Principally, among these benefits, increased tourism can help 
indigenous groups overcome negative stereotypes held by members 
of society. Several tourist respondents admitted to having negative 
preconceived images. One person interviewed said that he frequently 
sees Aborigines drunk in the streets of Cairns so, therefore, he does not 
think they are nice people. Fortunately, tourism provides an avenue 
for communities to correct these misconceptions and demonstrate 
that the alcoholics seen in the larger towns are not representative of 
the overall population. As a result of their experiences with indigenous 
programs, tourists will hopefully lose any preconceived negative 
opinions and, instead, will leave with a more accurate picture of the 
group’s history and current situation [10]. Many of the programs 
offered by the tour operators included in this study included a large 
educational component. These programs are crucial in this process 
of eliminating racial stereotypes. In addition, sharing their culture 
can also have a positive impact on the indigenous tourism operators. 
Positive responses to their programs can help them to gain a greater 
appreciation for their own culture; empowering them in the face of 
widespread ignorant negative stereotyping [10].

The ownership of the indigenous tourism businesses plays a 
significant role in the ability of each group to mitigate tourism’s 
cultural impacts. Two of the businesses studied were not fully owned 
by Aboriginal groups, even though their staff is predominantly 
aboriginal. When an outside group assumes control of an indigenous 
tourism operation, the indigenous groups represented often receive 
very little financial compensation for the display of their culture [10]. 
An employee explained that performers enter into an agreement with 
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Figure 2: Souvenir selection of respondents who had not participated in an 
indigenous tourism experience.
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the parent corporation to be for regular wage increment. A survey 
participant from another Aboriginal group professed that they did 
not want a business model where millions of dollars come through 
the gate but very little makes it back to the community. Instead, the 
independent indigenous tour operators see visitors as a way to make 
money while still remaining on their ancestral lands and continuing to 
engage in their traditional practices and belief systems [38]. They want 
their tourism venture to be a source of pride for the entire community 
and to be something of which the younger generation can aspire to be 
a part. Their primary economic goal is to reach and sustain a level of 
income where they can generate jobs for their community. In the end, 
the independent indigenous tourism operators envision their tourism 
ventures as a way to reduce their dependency on government assistance 
and, eventually, become totally self-sufficient. As one participant 
stated, they do not expect tourism to have any negative impact on their 
culture as long as they retain control of the venture. The problems 
previously mentioned in the preexisting literature are the result of a top 
down approach where outside groups attempt to transform Aboriginal 
experiences to meet market demand [2]. As long as they can remain 
independent, the indigenous tourism providers feel confident that they 
can enrich their community and preserve their culture through the 
presentation of an authentic Aboriginal cultural experience.

Conclusion
This study has found that the vast majority of tourists considered 

their indigenous cultural experiences to be authentic. Tourists consider 
personal interaction with Aboriginal people a critical component 
of an authentic indigenous tourism experience. In addition, there 
was a marked preference for purchasing souvenirs directly from the 
communities that produced them. In considering how to appeal to 
the widest possible audience, indigenous tourism operators have to 
consider how they will meet a range of tourist desires while maintaining 
a high level of authenticity regardless of visitor interests. The operators 
have a cultural obligation to protect certain segments of their culture 
from public display to ensure cultural sensitivity in their presentation. 
Lastly, contrary to the many potential negative cultural impacts of 
tourism cited in current literature, tour operators are positive about 
the effect tourism has had on their culture so far. It is currently helping 
them to strengthen their knowledge of their communities’ stories and 
to share their culture with outsiders. That said, the overall success of 
the indigenous tourism subsector will be achieved if financial gains do 
not come at the expense of the culture from which the venture draws. 
The challenge for indigenous tourism operators then becomes how to 
strike a balance between fulfilling the visitors’ desires and maintaining 
the integrity of their own cultural methods of representation.

References

1.	 IBIS World (2014) Global Tourism: Market Research Report Sept.

2.	 Xie PF Managing Aboriginal tourism: Perspectives from governments Bowling 
Green University. Bowling Green, Ohio.

3.	 Whitford MM, Ruhanen LM (2010) Australian indigenous tourism policy: 
Practical and sustainable policies. Journal of Sustainable Tourism 18: 475-496.

4.	 Greenwood DJ (1977) Culture by the Pound: An Anthropological Perspective 
on Tourism as Cultural Commoditization. In: Smith VL (ed.) Hosts and Guests, 
Philadelphia: University of Pennsylvania Press, pp: 129-139.

5.	 Boorstin OJ (1964) The Image: A guide to Pseudo-Events in America, New 
York, Harper and Row.

6.	 Theodossopoulos D (2013a) Emberá indigenous tourism and the trap of 
authenticity: Beyond inauthenticity and invention. Anthropological Quarterly 86: 
397-426.

7.	 Hollinshead K (1992) Tourism: Economic, Physical, and Social Impacts, 

Longman Publishers, Singapore.

8.	 Bunten AC (2010) More like Ourselves: Indigenous Capitalism through 
Tourism. American Indian Quarterly 34: 285-311.

9.	 Butler R, Hinch T (1996) Tourism and Indigenous Peoples. International 
Thompson Business Press, London.

10.	Markowitz K (2002) Cultural Tourism: Exploration or exploitation of American 
Indians? American Indian Law Review 26: 233-260.

11.	Australian Government (2015) Australian Indigenous Cultural Heritage.

12.	Division of International Training and Research (DITR) (2003) National Tourism 
and Heritage Taskforce: Developing natural and cultural heritage tourism in 
Australia. Issues paper for the Environmental protection and heritage council.

13.	Altman JC, Finlayson J (1993) Aborigines, Tourism and Sustainable 
Development. The Journal of Tourism Studies.

14.	Adams K (1997) Ethnic Tourism and the renegotiation of tradition in Tana 
Toraja (Sulawesi, Indonesia). Ethnology 36: 309-320.

15.	Crick M (1989) Representations of International Tourism in the Social Sciences: 
Sun, Sex, Sights, Savings, and Servility. Annual Review of Anthropology 18: 
307-344.

16.	Theodossopoulos D (2013b) Laying Claim to Authenticity: Five Anthropological 
Dilemmas. Anthropological Quarterly 86: 337-360.

17.	Wang N (1999) Rethinking Authenticity In Tourism Experience. Annals of 
Tourism Research 26: 349-370.

18.	Cohen E (1988) Authenticity and Commoditization in Tourism. Annals of 
Tourism Research 15: 371-386.

19.	Tourism Research Australia (2013) Regional Tourism Profiles 2012/2013, 
Australian Government.

20.	Krathwohl DR (1993) Methods of Education and Social Science Research. 
Longman Publishing Group: New York).

21.	Miles MB, Huberman AM (1994) Qualitative Data Analysis (2ndedn) SAGE 
Publications: Thousand Oaks. CA.

22.	Stebbins R (1996) Cultural Tourism as a Serious Leisure. Annals of Tourism 
Research 23: 948-950.

23.	Moscardo G, Pearce P (1990) Understanding Ethnic Tourists. Annals of 
Tourism Research 26: 416-434.

24.	Culler J (1990) The Semiotics of Tourism. In: ‘Framing the Sign: Criticism and 
its Institutions.’ University of Oklahoma Press: Oklahoma.

25.	Mac Cannell D (1973) Staged Authenticity: Arrangements of Social Space in 
Tourist Settings. American Journal of Sociology 79: 589-603.

26.	Taylor J (2001) Authenticity and Sincerity in Tourism. Annals of Tourism 
Research 28: 7-26.

27.	UN (2008) United Nations Declaration on the Rights of Indigenous Peoples. 
United Nations.

28.	Mkono M (2012) A Netnographic Examination of Constructive Authenticity 
in Victoria Falls Tourist (Restaurant) Experiences. International Journal of 
Hospitality Management 31: 387-394.

29.	Bruner EM (1996) Tourism in Ghana: The Representation of Slavery and the 
Return of the Black Diaspora. American Anthropologist 99: 290-304.

30.	Laxon JD (1991) How “we” see” them: Tourism and Native Americans. Annals 
of Tourism Research 18: 365-391.

31.	Hunter WC (2011) Rukai Indigenous Tourism: Representations, Cultural 
Identity and Q Method. Tourism management 32: 335-348.

32.	Helu-Thaman K (1992) Ecocultural Tourism: A Personal View for Maintaining 
Cultural Integrity in Ecotourism Development. In: Hay JE (ed.) Ecotourism 
Business in the Pacific: Promoting a Sustainable Experience, Environmental 
Science. University of Auckland, pp: 24-29

33.	Nauta R (2003) The Performance of Authenticity: Ordination and Profession in 
Pastoral Care. Pastoral psychology 51: 425-431.

34.	Albrecht MM (2008) Acting Naturally Unnaturally: The Performative Nature of 
Authenticity in Contemporary Popular Music. Text and Performance Quarterly 

http://scholar.google.co.in/scholar?q=Australian+indigenous+tourism+policy%3A++Practical+and+sustainable+policies&btnG=&hl=en&as_sdt=0%2C5
http://scholar.google.co.in/scholar?q=Australian+indigenous+tourism+policy%3A++Practical+and+sustainable+policies&btnG=&hl=en&as_sdt=0%2C5
http://www.cabdirect.org/abstracts/19891868915.html;jsessionid=3B9452396366338298B2773FE6D9FF69
http://www.cabdirect.org/abstracts/19891868915.html;jsessionid=3B9452396366338298B2773FE6D9FF69
http://www.cabdirect.org/abstracts/19891868915.html;jsessionid=3B9452396366338298B2773FE6D9FF69
http://muse.jhu.edu/article/508125
http://muse.jhu.edu/article/508125
http://muse.jhu.edu/article/508125
http://www.cabdirect.org/abstracts/19831895928.html
http://www.cabdirect.org/abstracts/19831895928.html
http://muse.jhu.edu/article/388011
http://muse.jhu.edu/article/388011
https://books.google.co.in/books?hl=en&lr=&id=EJwfrpyGUzwC&oi=fnd&pg=PP2&dq=Tourism+and+Indigenous+Peoples&ots=Gu_wGehXtG&sig=Q2jzpjeQeh0OFh6UvOoWngWLe9Y#v=onepage&q=Tourism and Indigenous Peoples&f=false
https://books.google.co.in/books?hl=en&lr=&id=EJwfrpyGUzwC&oi=fnd&pg=PP2&dq=Tourism+and+Indigenous+Peoples&ots=Gu_wGehXtG&sig=Q2jzpjeQeh0OFh6UvOoWngWLe9Y#v=onepage&q=Tourism and Indigenous Peoples&f=false
http://www.annualreviews.org/doi/abs/10.1146/annurev.an.18.100189.001515
http://www.annualreviews.org/doi/abs/10.1146/annurev.an.18.100189.001515
http://www.annualreviews.org/doi/abs/10.1146/annurev.an.18.100189.001515
https://muse.jhu.edu/article/508135
https://muse.jhu.edu/article/508135
http://www.sciencedirect.com/science/article/pii/S0160738398001030
http://www.sciencedirect.com/science/article/pii/S0160738398001030
http://www.think-atl.es/wp-content/uploads/group-documents/13/1383672853-authenticity-and-commoditization-in-tourism_cohen.pdf
http://www.think-atl.es/wp-content/uploads/group-documents/13/1383672853-authenticity-and-commoditization-in-tourism_cohen.pdf
http://www.tourism.australia.com/documents/corporate/TACA7893_AnnualReport_2012_13.pdf
http://www.tourism.australia.com/documents/corporate/TACA7893_AnnualReport_2012_13.pdf
http://www.waveland.com/browse.php?t=372
http://www.waveland.com/browse.php?t=372
https://us.sagepub.com/en-us/nam/qualitative-data-analysis/book239534
https://us.sagepub.com/en-us/nam/qualitative-data-analysis/book239534
https://www.researchgate.net/publication/232478204_Cultural_Tourism_as_Serious_Leisure
https://www.researchgate.net/publication/232478204_Cultural_Tourism_as_Serious_Leisure
http://www.sciencedirect.com/science/article/pii/S0160738398001017
http://www.sciencedirect.com/science/article/pii/S0160738398001017
http://www.jstor.org/stable/2776259?seq=1#page_scan_tab_contents
http://www.jstor.org/stable/2776259?seq=1#page_scan_tab_contents
http://www.un.org/esa/socdev/unpfii/documents/DRIPS_en.pdf
http://www.un.org/esa/socdev/unpfii/documents/DRIPS_en.pdf
http://epubs.scu.edu.au/tourism_pubs/920/
http://epubs.scu.edu.au/tourism_pubs/920/
http://epubs.scu.edu.au/tourism_pubs/920/
http://onlinelibrary.wiley.com/doi/10.1525/aa.1996.98.2.02a00060/full
http://onlinelibrary.wiley.com/doi/10.1525/aa.1996.98.2.02a00060/full
http://www.sciencedirect.com/science/article/pii/016073839190047F
http://www.sciencedirect.com/science/article/pii/016073839190047F
http://www.sciencedirect.com/science/article/pii/S0261517710000506
http://www.sciencedirect.com/science/article/pii/S0261517710000506
http://link.springer.com/article/10.1023%2FA%3A1023622816315
http://link.springer.com/article/10.1023%2FA%3A1023622816315
http://www.tandfonline.com/doi/abs/10.1080/10462930802351989
http://www.tandfonline.com/doi/abs/10.1080/10462930802351989


Citation: Kithiia J, Reilly S (2016) Real (or) Staged? Authenticity and Cultural Portrayal in Indigenous Tourism. J Tourism Hospit 5: 213. doi:10.4172/2167-
0269.1000213

Page 6 of 6

Volume 5 • Issue 3 • 1000213
J Tourism Hospit
ISSN: 2167-0269 JTH, an open access journal 

28: 379-395.

35.	Evans-Pritchard D (1987) The Portal Case: Authenticity, Tourism, Traditions,
and the Law. The Journal of American Folklore 100: 287-296.

36.	Bunten AC (2008) Sharing Culture or Selling Out? Developing the Commodified 
Persona in the Heritage Industry. American Ethnologist 35: 380-395.

37.	Jamieson W (1998) Cultural Heritage Tourism Planning and Development:

Defining the Field and its Challenges. APT Bulletin 29: 65-67.

38.	Ballengee-Morris C (2002) Cultures for Sale: Perspectives on Colonialism and
Self-Determination and the relationship to authenticity And tourism. Studies in
Art Education 43: 232-245.

39.	Molstad A, Lindberg K, Hawkins D, Jamieson W (1999) Sustainable Tourism
and Cultural Heritage: A Review of Development Assistance and its Potential
to Promote Sustainability. New World Hope Organization.

http://www.tandfonline.com/doi/abs/10.1080/10462930802351989
http://mysite.du.edu/~lavita/anth_3070_14w/_docs/evans-pritchard_the_portal_case copy.pdf
http://mysite.du.edu/~lavita/anth_3070_14w/_docs/evans-pritchard_the_portal_case copy.pdf
http://onlinelibrary.wiley.com/doi/10.1111/j.1548-1425.2008.00041.x/abstract
http://onlinelibrary.wiley.com/doi/10.1111/j.1548-1425.2008.00041.x/abstract
http://www.jstor.org/stable/1321087?seq=1#page_scan_tab_contents
http://www.jstor.org/stable/1321087?seq=1#page_scan_tab_contents
http://www.jstor.org/stable/1321087?seq=1#page_scan_tab_contents

	Title
	Corresponding author
	Abstract 
	Keywords
	Introduction 
	Methods 
	Results and Discussion 
	Visitors perceptions on authenticity 
	Indigenous tourism operator’s perspectives on authenticity 
	Cultural portrayal and visitor participation in cultural activities 
	The impact of tourism on indigenous culture 

	Conclusion 
	Figure 1
	Figure 2
	References 

