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DESCRIPTION
Food testing has become a crucial aspect of the food industry in 
recent years. With the rise in foodborne illnesses and growing 
consumer demand for safe and healthy food products, food 
testing has become a top priority for food manufacturers and 
regulatory bodies. The global food testing market is projected to 
grow at a CAGR of 7.7% from 2021 to 2026, reaching a value of
$24.6 billion by 2026. This article will provide a comprehensive 
analysis of the food testing market, including trends and 
opportunities for growth.

Market segmentation

The food testing market can be segmented based on technology, 
target tested, and food tested. The technology segment includes 
traditional and rapid technologies. Traditional technology 
involves microbiology, chemistry, and other techniques, while 
rapid technology involves PCR, immunoassay, and others. The 
target tested segment includes pathogens, toxins, GMOs, 
allergens, and others. The food tested segment includes meat 
and poultry, dairy products, processed foods, fruits and 
vegetables, and others.

Global market analysis

North America and Europe dominate the global food testing 
market due to strict regulations and higher consumer awareness. 
The Asia-Pacific region is expected to witness the highest growth 
during the forecast period, driven by the growing demand for 
processed and packaged food products and increasing food safety 
concerns. The Middle East and Africa are also expected to 
witness significant growth due to increasing investments in the 
food industry and improving food safety regulations.

Key players

The food testing market is highly competitive, with several key 
players operating in the market. Some of the major players 
include SGS SA, Eurofins Scientific, Intertek Group plc, ALS 
Limited, and Bureau Veritas SA. These companies offer a wide 
range of food testing services, including microbiology, chemistry, 
allergen testing, and others.

Trends in the food testing market

Rapid technology: Rapid technology is one of the fastest-
growing segments in the food testing market. Rapid technology 
involves the use of PCR and immunoassay techniques, which 
provide quick and accurate results. This technology is ideal for 
high-throughput testing and is used for detecting pathogens, 
allergens, and other contaminants.

Increasing demands for organic and non-GMO foods: 
Consumers are becoming more health-conscious and are 
demanding organic and non-GMO foods. As a result, food 
manufacturers are increasingly seeking food testing services to 
ensure that their products are free from GMOs and other 
harmful contaminants.

Stringent food safety regulations: Regulatory bodies around the 
world are implementing stringent food safety regulations to 
ensure the safety of food products. This has led to an increase in 
the demand for food testing services, as food manufacturers 
need to comply with these regulations to sell their products in 
the market.

Adoption of automation: Automation is being increasingly 
adopted in the food testing industry. Automated systems provide 
accurate and reliable results, and can process a large number of 
samples in a short period of time. This has led to an increase in 
efficiency and productivity in the food testing process.

Opportunities in the food testing market

Growing demand for food testing services in emerging 
markets: Emerging markets such as Asia-Pacific, Latin America, 
and the Middle East and Africa are expected to witness 
significant growth in the food testing market. The growing 
population and increasing food safety concerns in these regions 
provide opportunities for food testing companies to expand their 
services.

Increase in Contract Research Organizations (CROs): Contract 
Research Organizations (CROs) are increasingly offering food 
testing services to food manufacturers. This provides an 
opportunity for food testing companies to partner with CROs to 
expand their services and reach a wider customer base.
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Regulatory compliance: Food testing companies need to comply 
with regulatory standards and guidelines. This can be a 
challenge, as regulations are constantly evolving and can vary 
from region to region.

CONCLUSION
The food testing market is a rapidly growing industry, driven by 
increasing consumer demand for safe and healthy food 
products. Rapid technology, increasing demand for organic and 
non-GMO foods, stringent food safety regulations, and adoption 
of automation are some of the key trends in the market. Food 
testing companies can capitalize on opportunities in emerging 
markets, increase their services through contract research 
organizations, and expand into new markets. However, the high 
cost of equipment and technology, lack of skilled professionals, 
and regulatory compliance remain major challenges in the food 
testing market. Overall, the food testing market is expected to 
continue to grow in the coming years, providing opportunities 
for food testing companies to expand their services and reach a 
wider customer base.
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Growing demand for rapid technology: The demand for rapid 
technology is expected to increase in the coming years, as it 
provides quick and accurate results. Food testing companies can 
capitalize on this trend by investing in rapid technology and 
offering these services to their customers.

Expansion into new markets: Food testing companies can 
expand their services into new markets, such as cannabis testing, 
water testing, and environmental testing. This provides an 
opportunity for food testing companies to diversify their services 
and reach a wider customer base.

Challenges in the food testing market

High cost of equipment and technology: Food testing requires 
specialized equipment and technology, which can be expensive. 
This can be a challenge for smaller food testing companies, as 
they may not have the resources to invest in this equipment and 
technology.

Lack of skilled professionals: Food testing requires skilled 
professionals who have the necessary knowledge and expertise to 
conduct tests and analyze results. There is a shortage of skilled 
professionals in the food testing industry, which can be a 
challenge for companies looking to expand their services.
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