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ABSTRACT
This mini-review, "From past glories to future journeys: The role of nostalgia in sport tourism dynamics," delves into 

the emotional and psychological facets of nostalgia within sport tourism. Nostalgia, characterized by a sentimental 

longing for the past, emerges prominently in the sport domain, influencing fans' self-esteem, empowerment, pride 

and their intentions to visit host cities of beloved sport teams. It explores the interplay between personal and 

collective nostalgia in shaping fan behavior, highlighting the importance of nostalgia in creating a sense of belonging, 

identity and enhancing the attractiveness of sport tourism destinations.

Recent trends in sport tourism are examined, particularly focusing on the digital transformation of sport fandom and 

the impact of global events like the COVID-19 pandemic of fan engagement and travel patterns. The review 

underscores the potential of nostalgia-driven marketing strategies and the creation of immersive fan experiences 

catering to personal and collective nostalgia. It also explores the methodological strengths and limitations of current 

research, suggesting areas for future study, including the role of technology in simulating nostalgic experiences and 

the broader sociocultural implications of nostalgia in sports.

Practically, this review offers insights into using nostalgia in sport tourism marketing, enhancing fan experiences, 

digital engagement, community building and integrating sustainability with nostalgic narratives. The mini-review 

serves as a comprehensive guide for researchers, city planners and sport marketers to understand and leverage the 

nuanced effects of nostalgia in the evolving landscape of sport tourism.
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INTRODUCTION

The interplay of nostalgia in sports tourism: A
psychological exploration

The phenomenon of sport tourism has grown into a multifaceted 
domain, intertwining the excitement of sports with the allure of 
travel [1]. At the heart of this intersection lies a powerful 
emotional driver: Nostalgia. This mini-review embarks on an 
exploration of the intricate ways nostalgia impacts self-esteem, 
empowerment, pride and the intention to visit host cities of 
beloves sport teams, expanding on the foundational insights 
provided by the original study, "The impact of nostalgia on self-
esteem, empowerment, pride and the intention to visit the cities 
where a sport team hosts home games."

Nostalgia, a sentimental longing for the past, often emerges
vividly in sports. It manifests through cherished memories of
past games, legendary players and personal experiences linked to
sport events. This sentimental attachment invokes old emotions
and influences current behaviors and attitudes [2]. In the
context of sport tourism, nostalgia acts as a unique catalyst,
encouraging fans to travel and relive their cherished sport
memories.

The concept of nostalgia's impact on self-esteem is particularly
intriguing. Fans' through nostalgic reflections, often relive
moments of triumph and joy associated with their favorite sport
teams [3]. This reminiscence, which is inherently personal and
emotional, can boost one's self-esteem. It creates a sense of
belonging and identity, reinforcing positive self-perceptions
through the lens of sport achievements. For cities hosting sport
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matches, maintaining and intensifying their connection to the
sport teams when live games were limited. Understanding this
digital dimension of nostalgia can help sport marketers and city
planners create online experiences that complement physical
visits, offering a holistic nostalgic experience.

Impact of global events on sport tourism: The COVID-19
pandemic has significantly impacted sport tourism, altering
travel patterns and fan engagement. The pandemic-induced
pause in live sport events led to a surge in nostalgic content
consumption, as fans sought to fill the void left by live games.
This shift has implications for post-pandemic sport tourism, as
there might be a heightened desire to relive past sport
experiences, potentially leading to an increase in nostalgia-driven
travel once restrictions are lifted. This trend suggests an
opportunity for cities and sport organizations to capitalize on
this pent-up demand by organizing nostalgia-themed events or
tours [8].

Combinations of digital content and nostalgia: The changing
demographics of sport fans, with a growing emphasis on
younger audiences, also pose interesting questions for nostalgia
in sport tourism. Younger fans might experience nostalgia
differently, often through second-hand stories or digital content
rather than personal memories. Understanding how to engage
these younger fans through nostalgia-possibly by blending
modern experiences with historical narratives is crucial for the
future sport tourism.

Evaluating the methodologies and broader
theoretical context of nostalgia in sport tourism

Methodological strengths and limitations: The original study's
approach to understanding the psychological impacts of
nostalgia on sport fans was comprehensive, utilizing a blend of
quantitative and qualitative measures. However, one limitation
was its reliance on self-reported data, which can be subject to
biases like social desirability or recall bias. The study's cross-
sectional design is another point of contention, as it captures
only a snapshot in time, potentially overlooking the dynamic
nature of nostalgia and its evolving impact on fan behavior.
Future research could benefit from longitudinal studies that
track fan attitudes and behavior changes over time, providing a
more nuanced understanding of nostalgia's long-term effects.

Theoretical underpinnings and extensions: The theoretical
framework of the original study was grounded in psychological
theories of nostalgia, self-esteem and social identity. This
framework effectively demonstrated how nostalgia can elevate
self-esteem and strengthen social identities within fan
communities. However, there is room for theoretical expansion.
Incorporating theories from consumer behavior, such as
experiential marketing or brand loyalty, could provide additional
insights into how nostalgia influences the decision-making
processes of sport tourists. Additionally, exploring the
intersection of nostalgia with psychological theories, such as the
concept of eudaimonic well-being, could offer a deeper
understanding of the emotional benefits of sport tourism.

Addressing research gaps: The original study opened several
avenues for further research. One significant gap is the lack of
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events, understanding this emotional linkage is crucial. It helps 
create marketing strategies that resonate with the psychological 
needs of the fans, thereby fostering a deeper connection.

Empowerment is another critical aspect influenced by nostalgia. 
Sport memories often encompass moments of victory and 
resilience, inspiring fans to embody these qualities [4]. This 
empowerment is not just psychological but can translate into 
concrete actions, such as traveling to cities where their favorite 
teams play, participating in fan communities, or engaging in 
sport-related activities. This sense of empowerment is a driving 
force that cities and sport marketers can leverage, creating 
experiences that cater to the fans' nostalgia and empower them 
in their sport tourism journey.

Pride, closely linked to nostalgia, plays a pivotal role in sport 
tourism. The pride of being associated with a successful or 
historically significant team often drives fans to visit the cities 
where their teams are based [5]. This emotional connection 
blends personal identity and collective memory rooted in the 
team's history and achievements. Cities that host these teams 
have a unique opportunity to capitalize on this sense of pride by 
creating immersive experiences that celebrate the team's history 
and legacy, thereby enhancing the overall attractiveness of the 
destination.

These emotional factors directly influence the intention to visit 
a city hosting a sport team. Nostalgic feelings and increased self-
esteem, empowerment and pride motivate fans to embark on 
sport tourism. This behavior underscores the importance of 
understanding the psychological underpinnings of sport fandom 
in urban and tourism planning. By tapping into these emotional 
drivers, cities can develop targeted strategies that appeal to the 
hearts of sport tourists, turning their nostalgic affinity into 
actual visits.

LITERATURE REVIEW

Recent trends and evolving perspectives in nostalgia
and sport tourism

Emergent research on nostalgia and fan behavior: Recent 
studies have expanded on nostalgia in sports, exploring its 
deeper psychological layers. Researchers have begun to 
investigate the nuances of nostalgia, differentiating between 
personal nostalgia, linked to individual experiences and 
collective nostalgia, which ties individuals to a group identity [6]. 
This distinction is crucial in understanding fan behavior. 
Personal nostalgia might drive a fan to visit a city for its personal 
significance in their sport journey, whereas collective nostalgia 
can lead to group travel, enhancing communal bonds. These 
insights are vital for destination marketers, as they can tailor 
experiences to cater to personal and group nostalgia.

Nostalgia in the digital age: The digital transformation of sport 
fandom presents another intriguing development. Social media 
and digital platforms have become repositories of sport 
memories, allowing fans to relive past glories and maintain 
connections with their teams. This digital nostalgia uniquely 
influences fan engagement [7]. For instance, during the 
pandemic, fans turned to digital platforms to relive classic
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with the team and its history, broadening the reach of sport
tourism.

Community building and fan involvement: Building a sense of
community among fans is a powerful way to leverage nostalgia.
Host cities and teams can organize fan events, such as reunions
for fans who attended historic games, fan forums or meet-and-
greet opportunities with former players. These events celebrate
the past and strengthen the bonds within the fan community,
enhancing the overall appeal of sport tourism destinations.

Integrating sustainability with nostalgia: Sustainability is
becoming increasingly important in tourism. Sport tourism
initiatives can integrate nostalgic elements with sustainable
practices. For example, hosting retro-themed sport events
promoting environmental awareness or community projects can
create a unique and responsible tourism experience. This
approach aligns the cherished past with a responsible future,
appealing to a broader range of tourists.

Future research directions: Future research in this field should
focus on quantifying the economic impact of nostalgia-driven
sport tourism, understanding the evolving role of the digital
landscape and exploring the interplay between nostalgia and
sustainability. Additionally, studies could examine the impact of
global events, like the COVID-19 pandemic, on nostalgia and
sport tourism trends.

CONCLUSION
Recent trends in sport tourism are examined, particularly
focusing on the digital transformation of sport fandom and the
impact of global events like the COVID-19 pandemic of fan
engagement and travel patterns. The review underscores the
potential of nostalgia-driven marketing strategies and the
creation of immersive fan experiences catering to personal and
collective nostalgia. It also explores the methodological strengths
and limitations of current research, suggesting areas for future
study, including the role of technology in simulating nostalgic
experiences and the broader sociocultural implications of
nostalgia in sports.
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diversity in the sample population. Future studies should aim to 
include a more diverse range of participants to understand how 
different demographic groups experience and express nostalgia 
in the context of sport tourism. Another area for further 
research is the impact of technological advancements, such as 
virtual reality, on the nostalgic experiences of sport fans. 
Investigating how virtual and augmented reality can simulate 
nostalgic experiences could provide valuable insights into future 
trends in sport tourism.

Broader sociocultural implications: While the study focused on 
the psychological aspects of nostalgia, it touched only briefly on 
the broader sociocultural implications. Nostalgia in sports is a 
personal experience and a reflection of broader cultural 
narratives and histories. Future research should explore how 
nostalgia interacts with cultural identity and memory and how 
this influences the perception and attractiveness of sport 
tourism destinations. This exploration could involve 
interdisciplinary approaches, incorporating perspectives from 
cultural studies, sociology and history.

Practical applications for future research: The original study 
provides a solid foundation for practical applications in sport 
tourism and marketing. Future research could focus on 
developing practical tools and strategies for cities and sport 
organizations to harness nostalgia effectively. This could involve 
creating nostalgia-based marketing campaigns, designing fan 
experiences that cater to different nostalgic preferences or 
developing sustainability initiatives that align with nostalgic 
narratives.

Translating research into action: Nostalgia's role in
shaping the future of sport tourism

Marketing and promotional strategies: The profound impact of 
nostalgia on sport fans offers rich opportunities for targeted 
marketing and promotional strategies. Cities hosting sport events 
and teams can create nostalgia-themed campaigns, capitalizing on 
historical victories, legendary players or significant sport events. 
These campaigns can include commemorative events, themed 
tours and nostalgia-based merchandise. By tapping into fans' 
emotional connection with past moments, these strategies can 
enhance the appeal of visiting host cities and attending games.

Enhancing fan experience: Enhancing the fan experience is 
crucial in sport tourism. Stadiums and sport venues can 
incorporate exhibits or areas dedicated to the team's history, 
using augmented reality or interactive displays to bring past 
glories to life. Such immersive experiences cater to the nostalgic 
feelings of long-time fans and educate and engage newer fans, 
fostering a deeper connection with the team and its legacy.

Digital engagement and virtual experiences: In today's digital 
age, engaging fans through online platforms is essential. Sport 
organizations and host cities can utilize social media, websites 
and mobile apps to share nostalgic content, such as classic game 
highlights, interviews with former players or behind-the-scenes 
footage of historical moments. Moreover, virtual reality 
experiences can enable fans who cannot travel to still engage
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