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DESCRIPTION

Overall, the global postpandemic recovery of domestic and
international tourism has generally been rather strong, even if
tourism services in some regions and countries continue to face
considerable economic challenges [1]. With tourism contributing
more significantly to economic growth again, pertinent local,
regional, and global sustainability concerns are also receiving
increased public attention again. Sustainability concerns include
local “over-tourism”, social and environmental aspects, resource
depletion, local pollution, and growing travel and tourism related
greenhouse gas emissions, potentially accelerating climate change.

Tourism industry service providers are typically quite aware that
tourists are increasingly seeking clean, “green”, and sustainable
offers and solutions, whilst at the same time, due to inflation and
other factors, the majority of excursion and holiday travelers are
increasingly cost-conscious in the disbursement of their available
budgets. Wherever tourism service providers operate with narrow
margins, investments in new technologies may only be seen as
feasible if there is a sufficient tourist Willingness to Pay (WTP)
slightly more for environmentally benign services.

There are a growing number of studies attempting to assess the
WTP in the tourism sector in order to help address these
challenges. These include recent analysis by global tourism
operators [1] and market analysts, as well as work on specific
tourism businesses, such as hotels and accommodation [2-5], or

for individual destinations, including national parks or
conservation areas [6]. Assessing WTPs remains a
methodologically challenging task, as interviewees tend to
(over)state the wvalue of sustainability, whereas actual

consumption patterns suggest that priority continues to be given
to competitive and low prices.

In the scope of a recent study undertaken in Berlin, Germany,
the authors have assessed the tourist WTP for excursions on
environmentally benign tourist boats [7-9]. The authors have
conducted surveys among passengers on solar-battery-electric
boats cruising the Spree River in downtown Berlin in the
summers of 2019 and 2021, using an open questionnaire. The

data analysis included tests with hierarchical agglomerative
cluster processes, applying the ward variance method using
Square Euclidian Distance (SED). The study was able to
distinguish with regard to their motivations, interests and
preferences four different subgroups of tourist customers. These
were named “ecologically sensitized hedonists”, “sightseeing-
oriented tourists”, “style- and luxury-oriented relaxers”, and
“time- and sightseeing-oriented optimizers”.

The study in Berlin found that a limited yet distinct WTP more
for excursions on environmentally benign tourist boats exists in
all customer groups, even if their other preferences, motivations,
consumption patterns, and touristic interests differed. A
comparison of data collected in the two years indicates that the
observed WTP more for environmentally benign services may
have gradually increased over time between 2019 and 2021, at
least among the interviewed tourists in the sample. These
findings may suggest a slowly growing consumer attention to
environmental concerns, including recognition of the need to
mitigate local air pollution and climate change through own
purchase decisions.

Findings of empirical studies based on personal interviews
always need to be interpreted with some caution. However, the
authors recommend additional in order to gather and make
available more information that can help public and private
investors to plan and to successfully launch environmentally
benign tourism services. Suggested future studies may not be
limited to waterborne excursions on (solar) battery-electric boats
in other locations, but could also discuss battery-electric (hop-on
hop-off) city tour buses, tourist shuttle bus services, safaris, or
other recreational vehicles.

REFERENCES

Booking Holdings INC. Sustainable travel research report. 2023.

2.  Damigos D. How much are consumers willing to pay for a greener
hotel industry: A systematic literature review. Sustain. 2023;15(11):
8775.

3. De Aratjo AF, Andrés Marques MI, Candeias MT, Vieira AL.

Willingness to pay for sustainable destinations: A structural approach.

Sustain. 2022;14(5):2548.

Correspondence to: Ralph Wahnschafft, Department of Sustainable Development Policies, University of Applied Sciences, Berlin, Germany, E-mail:

ralph.wahnschafft@gfhsforum.org

Received: 08-Sep-2023, Manuscript No. JTH-23-26660; Editor assigned: 11-Sep-2023, PreQC No. JTH-23-26660 (PQ); Reviewed: 25-Sep-2023, QC No.
JTH-23-26660; Revised: 02-Oct-2023, Manuscript No. JTH-23-26660; Published: 09-Oct-2023, DOI: 10.35248/2167-0269.23.12.532
Citation: Wahnschafft R, Wolter F (2023) Assessing Tourist Willingness to Pay Slightly More for Environmentally More Benign Excursion Services. 12:532.

Copyright: © 2023 Wahnschafft R, et al. This is an open-access article distributed under the terms of the Creative Commons Attribution License, which

permits unrestricted use, distribution, and reproduction in any medium, provided the original author and source are credited.

] Tourism Hospit, Vol.12 Iss.5 No:1000532


https://ideas.repec.org/a/gam/jsusta/v15y2023i11p8775-d1158800.html
https://ideas.repec.org/a/gam/jsusta/v15y2023i11p8775-d1158800.html
https://www.researchgate.net/publication/358827302_Willingness_to_Pay_for_Sustainable_Destinations_A_Structural_Approach

Wahnschafft R, et al.

Euromonitor International (UK). International travel index. 2023.
Galati A, Thrassou A, Christofi M, Vrontis D, Migliore G.

Exploring travelers willingness to pay for green hotels in the digital
era. ] Sustain Tour. 2021;10:1-8.

Musa F, Nadarajah R. Valuing visitor’s willingness to pay for green
tourism conservation: A case study of Bukit Larut Forest Recreation

Area, Perak, Malaysia. Sustain Environ. 2023;9(1):2188767.

United nations world tourism organization: World tourism

barometer. 2023.

] Tourism Hospit, Vol.12 Iss.5 No:1000532

8.

OPEN 8 ACCESS Freely available online

Wahnschafft R, Wolter F. Environmental sustainability of city
sightseeing cruises: A case study on battery-powered electric boats in
Berlin, Germany. Sustain Transp Tour Destin. 2021;13:59-77.

Wahnschafft R, Wolter F. Assessing tourist willingness to pay for
excursions on environmentally benign tourist boats: A case study and
trend analysis from Berlin, Germany. Res Transp Bus Manage.

2023;48:100826.


https://www.tandfonline.com/doi/abs/10.1080/09669582.2021.2016777
https://www.tandfonline.com/doi/abs/10.1080/09669582.2021.2016777
https://www.tandfonline.com/doi/full/10.1080/27658511.2023.2188767
https://www.tandfonline.com/doi/full/10.1080/27658511.2023.2188767
https://www.tandfonline.com/doi/full/10.1080/27658511.2023.2188767
https://www.emerald.com/insight/content/doi/10.1108/S2044-994120210000013008/full/html
https://www.emerald.com/insight/content/doi/10.1108/S2044-994120210000013008/full/html
https://www.emerald.com/insight/content/doi/10.1108/S2044-994120210000013008/full/html
https://www.sciencedirect.com/science/article/abs/pii/S2210539522000475
https://www.sciencedirect.com/science/article/abs/pii/S2210539522000475
https://www.sciencedirect.com/science/article/abs/pii/S2210539522000475

	Contents
	Assessing Tourist Willingness to Pay Slightly More for Environmentally More Benign Excursion Services
	DESCRIPTION
	REFERENCES


