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Food fortification is the addition of one or more essential
nutrients to a food whether or not it is normally contained
in the food, for the purpose of preventing or correcting a
demonstrated deficiency of one or more nutrients in the
population or specific population groups. Food fortification is
the practice of deliberately increasing content of an essential
micro nutrient in a food, so as to improvise the nutritional
quality of the food supply and provide a public health benefit
with minimal risk to health. Some of the major companies
operating in the global market for vitamin fortified and mineral
enriched foods and beverages include The Pepsico Company;,
Mother Dairy, Quaker, Kellogg Company and The Proctor
and Gamble Company and so on. The present study entitled
“Attitude and acceptance of fortified foods in urban areas, a
study — is a case study of Delhi/National Capital Region (NCR)
metro consumers” was studied with the following objectives:

1.  To study the level of awareness among consumers and
their attitude towards the fortified foods in the selected
region.

2. To analyze the accept ion of the consumers about
fortified products in Delhi/NCR region.

3. To find out the factors influencing the consumers
purchase decisions for fortified products in the selected
area.

The results showed that almost all the consumers were aware
of the fortified food products available in the market. Due to
the higher education levels, increasing disposable income
and health conscious of the customers they are purchasing
these products. TV/Radio and brand advertisements and
other display materials are more eye catching and attractive
therefore they are highly influencing in generating customers
awareness. It is observed that most of the customer’s stock
purchases are monthly. As in the present days, most of
the consumers are aware of fortified foods and becoming
health conscious, consumers prefer a particular brand
mainly because of its quality, advertisements and the health
benefits. It is observed that the consumers purchase decisions
influencing factors for almost all the product categories have
been the health benefits, nutritive value and quality.
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