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The search for novel therapies has long been a challenging process that costs pharmaceutical and clinical research companies a large amount of time and
resources.Atrtificial intelligence (Al) can change the growth scenario of pharmaceutical and clinical research industry more than any other technology.More than
200 clinical research companies worldwide offer which have capabilities in the area of Drug Discovery, Pre-clinical, Phase I-1V clinical trial services are adopting
artificial intelligence as their key technology. Majority of the drug discovery clinical research companies’ chain have preference of artificial intelligence use artificial
intelligence platforms.Plentiful funding and finance deals in the pharmaceutical and clinical research industry for artificial intelligence tools which includes a lot of
start ups too is in indicator of the need to develop new drug therapies at a fast pace.Around US $3700 million was raised by 14 start -up companies alone in drug
discovery for artificial intelligence for their IPO, initial public offering in the period of Feb 2020 -April 2021.This has created a trend in partnerships and collaborations
of pharmaceutical and biotech companies with clinical research companies for artificial intelligence globally which have revenues starting from US$ 1 million to as
high as US$ 1 billion. At least 15 global partner ships exceeding US$ 500 million between pharmaceutical and drug discovery companies from April 2019- April
2021 have been executed.Ultimately, the diverse range of Al applications being explored could help tackle the ultimate challenge that developing new drugs, from
target identification through clinical trials, requires years of time and billions of dollars.
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