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Artifi cial intelligence is changing healthcare - A digital marketing revolution. 
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Introduction:
Artifi cial intelligence is no longer just a dream for the future. Current artifi cial intelligence can curate 
new content, help you lower your cost to acquire new patients, cost per conversion, and determine where 
to allocate your budget wisely among marketing tactics. Utilizing the tools at your disposal will help you 
get ahead now, leaving others to face insurmountable barriers later.

METHOD: 
In this presentation, Artifi cial Intelligence is Changing Healthcare - A Digital Marketing Revolution, we 
will discuss instances of AI technology being used effectively in our industry. From there, we will discuss 
the magnitude of AI technology and what it means for our industry. Then taking a look into the future, 
we will discuss what is on the horizon for AI technology and how you can use AI on a small scale to give 
your practice a competitive edge.

Results:
By creating unique experiences on the � y for speci� c people, conducting predictive analysis and generating 
sales using tools that can more accurately predict human interactions than we can, we have created a self-
contained system that brings in new leads, nourishes them and also learns from the failures to create 
individually custom and curated experiences as we advance.

Conclusion:
Time is money, and AI is the new face of productivity; when you need to analyze data and spot trends on 
immense scales, there is no substitute for what AI o� ers (Higher E�  ciency = Better ROI). 
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