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Statement of the Problem: By 2030, one in five Americans will be 65 years or older. As adults age, the risk for chronic disease, such as 
cancer, dramatically increases. Education programs and marketing campaigns should target this key demographic to prevent chronic 
disease and facilitate successful aging. Research shows that older adults are receptive to new information and adopt disease preventive 
behaviors, such as reading food labels and taking dietary supplements. The purpose of this study is to identify the demographic 
and psychographic characteristics of older green tea consumers in the United States. By understanding this segment’s background, 
perceptions, and behaviors, health and marketing professionals can tailor messages to reach clients and consumers.

Methodology: An online survey was completed in January 2014 with a nationally representative sample of adults aged 55 years and 
older (n=1,335). Data were analyzed using descriptive statistics and binomial logistic regression.

Findings: More than half (n=682, 51.2%) of respondents drank green tea. Most consumers are college-educated and employed, female 
home owners. The odds for green tea consumption are greater if a respondent is in good health, is informed about diet and health, or 
made a health-related dietary change in the past year. There are greater odds of consumption if a person is familiar with the relationship 
between drinking green tea and the reduced risk of cancer. However, the importance of health claims on product labels did not predict 
consumption. Health educators, regulators and marketing professionals may use this profile to tailor messages that speak to consumers 
and client’s values and motivations.
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