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ften a public health crisis is not a consumer crisis because consumers do not understand the seriousness of it or they are

unaware of their own risk. So, all of the policy and recommendations in the world won't make a change if the consumers
aren’t willing to make a change. “The Consumer Side of Diabetes” is a HealthFocus International primary consumer research
study designed to explore type 2 diabetesfrom the consumer perspective with an eye towards helping create intervention
strategies that will fit their lives and have a higher success rate.
Study Background: Primary research amongst 1,200 U.S. consumers ages 18-70
Subgroups:

o People with Diabetes- Type 2 (n=593)

o At Risk Group-not diagnosed but defined as at high risk using BMI, blood sugar or the prevalence of a number of
other risk factors. (n=303)

o Control Group - consumers not at risk (don’t have diabetes and are not at high risk)(n=304)

Presentation
This study gauges the awareness, concern and attitudes of people with type 2 diabetes as well as those with at high risk for
diabetes. The talk will endeavor to cover some of the following:

o How do people assess their overall level of health when they have diabetes or are at risk for it?

o What are lives like? Do they exercise, follow healthy diets?

o How concerned are they about diabetes and the associated risks?

o What steps are they taking to manage or prevent diabetes?

o Do they feel in control of diabetes?

o What challenges do people with diabetes face when selecting foods/beverages?

o What are their barriers to healthy eating (e.g., taste, convenience, expense)?

o What are the needs related to communicating to people with diabetics to make management more effective?
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