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DESCRIPTION
The art of using the internet as a medium to deliver marketing 
messages to a specific and targeted audience is known as online 
advertising. It is preferable for the effective method in marketing 
rivalry, competing for buyers and their attention, shaping brand 
preferences, and influencing purchasing decisions. In a digital 
World, the rapid development of information and 
communication technologies provides firms with a diverse set of 
advertising tools. They enable advertising to accomplish its 
informative, expressive, and competitive functions. The objective 
is to identify and empirically assess the value of online 
advertising in developing corporate competitive strategies in the 
online advertising world.

The significant advantage of online advertising is the quick 
promotion of product information without regard to 
geographical barriers. The evolving field of interactive 
advertising, which poses new challenges for online advertisers, is 
a major challenge.

Different types of online advertising

There are numerous types of online advertising, furthermore 
known as internet advertising/web advertising, and it can be 
difficult to know where to begin. These are some of the most 
important types of online advertising.

• Social media marketing
• Content marketing
• Pay per click
• Email marketing
• Mobile marketing

Social media marketing: Once you've established a clear social 
media marketing strategy, you can start thinking about social 
media advertising. Most social media platforms now make it 
simple for advertisers to utilize their reach and promote their 
products from within the platform. They also include useful 
analytics tools for determining the success of the investment. 
This could be a promoted tweet or post, a promotion of user-
generated content, or even an entire campaign launched across

multiple social channels. They also include useful analytics tools 
for determining the success of the investment.

Content marketing: Another effective method for getting a 
brand and message in front of the right people is through 
content marketing. Its primary objective is to bring more organic 
traffic to a website by improving its SEO, but once you have the 
strategy and content in place, you can increase its reach and 
engagement by paying for the content to appear on relevant 
websites. Paid advertising can help to increase the Return on 
investment of content marketing; without promotion, the 
production costs can often exceed the potential return.

Pay per click: Pay-per-click advertising and promoted search 
engine results are examples of pay-per-click advertising. This is a 
short-term form of digital marketing, which means that once you 
stop paying, the ad disappears. PPC, like SEO, is a method of 
increasing online search traffic to a business.

Email marketing: Email marketing should be an important part 
of your online communications because it allows you to remain 
connected with your existing customers. As a result, 
consideration and investment should be on your radar. Whether 
you like or dislike Amazon, they are undoubtedly one of the 
leaders in sending targeted email campaigns, and we can all learn 
a lot from them.

Mobile marketing: Many of us spending so much of our time on 
our smartphones, it's no surprise that advertisers are turning to 
mobile advertising to reach their customers. So even though this 
is becoming a more regulated method of marketing products and 
services, it should be approached with caution. Advertising 
through mobile apps, push notifications, SMS/text messaging, 
and MMS are all examples of mobile-specific marketing.

Advantages and disadvantages of online marketing

Because of the increasing use of the internet these days, many 
businesses market their products and services via advertising. 
Online marketing has grown in power and is having a significant 
impact on society. Consumers are spending more time and 
resources searching for products, reviewing brands, reading
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reviews, watching videos, and purchasing online via websites, 
social media, mobile apps, and other platforms. Brands and 
businesses are looking to capitalize on this opportunity by 
marketing their goods and services online. In this blog, we go 
over the benefits and drawbacks of online marketing in depth.

These are the advantages of online marketing:

• Online marketing is affordable.
• Online marketing has a global reach.
• Better local reach.
• Brand development.
• Online marketing helps brands demonstrate and build

expertise.
• Online marketing allows you to reach prospects where you can

access it.
• Online marketing facilitates personalization.

• Online marketing improves conversion rates.
• With online marketing the results are trackable and

measurable.
• Online marketing generates higher profit.

These are the disadvantages of online marketing:

• Time consumption
• Security and privacy issue
• Inaccessibility
• Reliance on technology
• Technological issues
• Global competition
• Facing negative feedback and reviews
• Maintenance Cost
• Anti-brand activities
• Internet Fraudulence
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